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New Zealand Orienteering Federation

Orienteering On-line at www.nzorienteering.com

Knowledge Management
The Sharing and Development of Best Practice

4. PROMOTION: HOW TO DO IT
Outcome: Increased membership. 
Southland’s experience
Southland OC member, Sally Duston, was obviously so keen on orienteering that her daughter Helen used her artistic skills to help promote her Mum’s sport. Helen’s design follows:
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Helen is happy for other clubs to adapt these posters. Contact Sally Duston at summerthornwood@yahoo.co.nz. 
PUBLICISING YOUR EVENTS AND PROMOTING ORIENTEERING

Regular use is made of the local media by successful clubs to maintain a high profile of the sport and the club. They get coverage of the events they run and the successes of their members. It is much easier to get coverage in the local media – newspapers and radio, than in the national media. Establishing a reliable point of contact helps.
“The local media should be constantly fed with up to the minute information on local orienteering activities. Write Media Releases about coming events and about events held, highlighting best performances, not just at local events but also at regional and national events. The local media are also keen to hear about children’s achievements.” (HBOC)

Clubs have found that once the local newspaper became accustomed to dealing with the club on a regular basis, they became more perceptive to presenting an expanded coverage of the sport’s happenings and personalities, not just results.
With radio, constant pieces of small information from events, which may slip into the brief columns or into the tail end of the news, are recommended. More in-depth pieces should be people centred or include something a little different. For big events make contact well in advance. It is also possible to tag onto other sports initiatives such as NewstalkZB’s ‘Multisport Hour’ or ‘Endurance Hour’.
A variety of other methods of publicity and promotion are also used.


CLUB HANDBOOK

Each club needs a club handbook to give to members each year and to new participants and enquirers. It should contain all information a newcomer needs to familiarise them with the basics of orienteering and what the club offers.

A template for a club handbook should soon be available via the NZOF web site. This can be changed to meet individual club’s needs.

APPOINT AN OFFICER(S) FOR PUBLICITY AND PROMOTION

The basic task of this position is to advertise coming events in as many places possible. Suggested places are listed below. You can probably think of others. 
Getting information about events to schools is particularly important.

Tasks for the Publicity / Promotion Officer:

· Ensure results of the club’s events, as well as club members’ successes, regionally, nationally and internationally, are sent to the local radio stations and newspapers.

· Make an appointment to go and meet the sports staff at the local newspapers including any free community papers, to get to know them and them to know you, and to find out what sort of information they want.

· Make an appointment to go and meet the staff at the local radio stations, to get to know them and them to know you, and to find out what sort of information they want.

· Take advantage of the services provided by your Council to help you advertise and run your events. Make an appointment to meet relevant staff.

· Put the Orienteering Club’s/Association’s Phone Number in the Telephone Directory (needs an answerphone facility)

· Advertise events in the following places and by the following means:

· Fax or email all Primary, Intermediate and Secondary schools information 3 weeks before about each event – ask them to advertise the event in their newsletter

· Send schools an event poster to display on their notice board 

· Send Community Notices (find out deadlines) about each event to:

· Regional / local radio stations

· Regional, local and free newspapers Community notices section

· Send event posters and event calendars to

· Libraries

· Visitor Information Centres

· Aquatic and Recreation centres and gyms

· Sports shops

· Council’s What’s On web page

· Scout, Guide and other youth organisations

· Doctors, who are encouraged to give patients Green Prescriptions

· Email an event poster as an attachment to all club members with an email address and ask them to print it out and put posters up in their Staff room and other suitable places

· Give event posters to members to put up in their Staff room and other suitable places

· Email or post an event calendar to everyone on the club’s email/mailing list - members, participants, and anyone else who has shown the slightest interest in orienteering

· Email a reminder before each event to everyone on the club’s email list

CLUB WEBSITE

The club web site should contain at least the following:

· A welcome message from the club

· Map of your region showing the location of your club’s orienteering maps

· List of coming events

· Membership information 

· Subscription form 

· Committee members and contact details – phone numbers and email addresses

· Example of a map with an orienteering course marked on it

· List of International orienteering symbols

· Links to the NZOF and other orienteering clubs and associations in New Zealand

BROCHURES / PAMPHLETS

Besides the promotional brochure produced by Southland, illustrated above, clubs can make use of the NZOF’s ‘Sport for Life’ brochure. This is available free from the NZOF General Manager.

Some clubs, eg, Hamilton, have produced their own promotional brochure. It covers:

· What is orienteering

· Who goes orienteering

· Where do you go orienteering

· What do you need to take

· What do you need to wear

· and it also lists details for the club’s three permanent courses.

The NZOF General Manager can provide a copy of the Hamilton brochure.
SIGNPOSTING YOUR EVENT

Orienteering clubs in New Zealand do not usually have a clubhouse, and events are held in many different places, which makes the sport harder than most others to find. To try and overcome this, clear and obvious signposting of event centres is very important.

· Always make sure the route to each event is well signposted with ORIENTEERING”, rather than just “O” signs to help newcomers find it easily. Also “ORIENTEERING” signs help promote the sport.
· Display a big “ORIENTEERING” sign with your club name on it outside the event centre so newcomers know they have come to the right place, and passers-by know what is taking place.
Promotion may not result in immediate new participants, but as long as it is being promoted then orienteering is being kept in people’s minds. 
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